
MEDIA SUPPORT KIT: 
HOW TO WRITE AND PITCH AN OP-ED

What is an op-ed?

The op-ed section of a newspaper – short for
'opposite the editorial page' – is traditionally
the place for readers to share their opinion on
a topic of their choice. 

The author is someone unaffiliated with the
publication who has a strong opinion on the
subject they are writing about. They might be
a recognized expert or someone with a
personal connection to the issue. 

If you want to take your message to a wider
audience, you can try pitching an op-ed to
your local newspaper.

Writing an op-ed

Here are a few tips for writing an engaging 
op-ed:

Make your argument clearly. Your
job with an op-ed is to convince the
reader of your point of view, so be
clear about the argument you are
making and don’t waste time getting
there.
Be concise. Keep your article under
750 words (or as specified by the
newspaper). Write in short, sharp
sentences. Focus on one central
idea or argument.

Grab your reader's attention. Try
opening with an anecdote or
surprising fact that will draw your
reader in and make them want to
know more. 

Explain why the issue matters
and why readers should care. 

Think about common
misconceptions or counter-
arguments and consider addressing
these.

Use plain language and avoid
jargon.

Proofread before submitting – 
get someone with good spelling and
grammar to read it over.
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Pitching your op-ed

Most newspapers have guidelines on their
websites for submitting op-eds. Often they will
advise you to email the opinions editor. 

Editors receive dozens of pitches every week,
so make sure your pitch conforms to the
publication's guidelines. 

Your pitch should:

Summarize the story in one or two 
sentences. 
Say why the story is of interest to the 
newspaper's readers. 
Tell the editor a bit about yourself. Include 
your contact details, relevant qualifications 
and your connection to the issue.

Tip: Check out The Op-Ed Project for
more advice on how to write and pitch
a successful op-ed.

Op-ed examples

Below are some links to successful op-eds
about overdose or IOAD:

Annual Overdose Report 2020: Penington
Institute CEO, John Ryan
We are all one: responding to B.C.’s toxic
drug crisis
For the overdose epidemic, stop leaving
public health tools in the toolbox
Overdose awareness more important than
ever
Don’t forget the opioid epidemic as we
battle COVID-19 pandemic

For more advice on media engagement,
contact us at info@overdoseday.com
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