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Why media matters for International
Overdose Awareness Day (IOAD)

Our IOAD community has contributed to some
truly momentous advances in policy,
healthcare, and community attitudes. 

The media plays a key role the success of
IOAD by helping to bring overdose out of the
shadows and into the public eye. Getting your
event covered by local media helps it gain the
visibility needed to maximize impact and
create change.

This document contains tips and tricks to help
you get the media interested in your event.

Show why it matters. Reporters
are always on the lookout for stories
that turn heads and appeal to a wide
audience. When speaking to the
media, frame your event in the
context of the wider IOAD campaign
– a global movement for a world
without overdose. 

Getting the media’s attention

Journalists will only cover a story if they (and
their editor) think it is newsworthy. 

Here are some tips about how to get media
attention for your event:

Give it local relevance. Journalists
want to know how this issue is
relevant to their target audience.
Showcase local people and places.
Use localized facts and figures
about overdose, where possible. 

Include a human interest story. 
A news article usually has greater
impact if it includes a real-life case
study. If you have been impacted by
overdose and are willing to speak
openly about your experience, it will
help audiences connect with the
issue on a personal level. 

Find a hook. Reporters will often try
to find an interesting angle or 'hook'
to capture audience attention. Think
of ways to make your event
surprising, original and unique.
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What's your hook?

Examples of good media hooks for your
event could include:
 

Highlighting an aspect of the
overdose crisis that normally gets
overlooked. 
Describing how it affects a particular
community. 
Including a surprising fact about
overdose that challenges common
stereotypes or assumptions. 
Connecting your IOAD event with a
recent news item or policy change. 
Inviting local politicians or celebrities
to speak at your event. 
Planning an eye-catching photo
opportunity, such as asking
attendees to hold up photos of
relatives lost to overdose.

For more advice on media engagement,
contact the IOAD campaign team at
info@overdoseday.com

Next steps

Make a media list

Decide which media outlets to target and create
a list of reporters or editors to contact. Include
journalists who have run stories on overdose or
related topics before. 

Sometimes reporters’ contact details are
publicly listed, but if not, you might need to call
the publication to ask for them.

Send out a media release 

A media release is a short document that gives
reporters all the important facts about your event
with the aim of getting them interested in
creating a story about it.

The Media Support Kit includes a guide to how
to write a media release and a template release
that you can adapt for your own event.

Be ambitious but also realistic

Aim high but be realistic about what you can
achieve with the time and resources you have.
You may not get any media coverage for your
event, and that's completely fine. Professional
PR consultants spend years building
relationships with the media, so think of this as
a learning exercise. 

If you do get any media coverage for your
event, well done! Be sure to note which
journalists show an interest in your event so
you can target them again next year.
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